SEATTLE-TACOMA, WA, Metro - 9 P18+ Profiles of HUBBARD RADIO Listeners!

Brand New Data as of JULY 31, 2023!
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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22.6% or 863,155 of SEATTLE-TACOMA Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 48.5 years old (1.7% older
than average) and have a $131,810 (1.1% higher than average) annual household income.
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4.8% or 181,451 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KPNW-FM in the past 7 days.
Typical Adults 18 or older who Listened to KPNW-FM in the past 7 days are 49.9 years old (4.6% older than
average) and have a $132,056 (1.3% higher than average) annual household income.
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9.3% or 352,845 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KOQMV-FM in the past 7 days.
Typical Adults 18 or older who Listened to KQMV-FM in the past 7 days are 44.9 years old (5.8% younger
than average) and have a $129,547 (.6% lower than average) annual household income.
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3.2% or 120,491 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KOMV-FM M-F 6a-10a in the past 7.‘.
Typical Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days are 42.4 years old (11.%
younger than average) and have a $121,370 (6.9% lower than average) annual household income.

Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older

!
3.2%

» who Listened to KQMV-FM M-
F 6a-10a in the past 7 days

= Remainder of SEATTLE-
TACOMA Metro

Total Persons:

124 3,693,811 Men Men Women Women

Average Age:

| 47.7

» who Listened to KQMV FM M-F 6a-10a in the past 7 days M SEATTLE-TACOMA

Age Cell Demographics of Target vs. Market:

Adults 18 or older

Ethnicity of Target vs. Market:
White

Black/African |
American

: Asian pa3%
50.4% - 49.6% E
Other ﬁ HO%
47.0 4 48.3 %
: Hispanic g
1,921,755 1,892,547 ﬂ

# who Listened to KOMV-FM M-F 6a-10a in the past 7 days
o, MSEATILETACOMA

! HHI of Target vs. Market:

<$35K HHI

$35K-$50K HHI oo

$50K-S75K HHI
S75K-5100K HHI  pummmrt it

S100K-$150K HHI

9 4% = 8.7% $150K-$250K HHI

6.8%

0. Z%W 0.5% - $250K+ HHI

1820 2124 2529 3034 3539 4549 5054 5559  60-64 6569 R—
 who Listened to KQMV-FM M-F 6a-10a in the past 7 days B SEATTLE-TACOMA SELL R $130312

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 106
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KQMV-FM M-F 6A-10A




warm

106.9

12.% or 457,894 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KRWM-FM in the past 7 days.
Typical Adults 18 or older who Listened to KRWM-FM in the past 7 days are 49.3 years old (3.5% older than
average) and have a $134,875 (3.5% higher than average) annual household income.
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22.6% or 863,155 of SEATTLE-TACOMA Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
H U BBAR D Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 4.4% less likely to be a college
RADIO graduate, .1% more likely to work full-time, .8% more likely to be married, 3.3% less likely to be a parent of
1 or more children under 18.
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4.8% or 181,451 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KPNW-FM in the past 7 days.
Adults 18 or older who Listened to KPNW-FM in the past 7 days are 2.1% less likely to be a college graduate,
4.3% more likely to work full-time, 9.% more likely to be married, 17.4% less likely to be a parent of 1 or
more children under 18.
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9.3% or 352,845 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KQMV-FM in the past 7 days.
Adults 18 or older who Listened to KQMV-FM in the past 7 days are 8.2% less likely to be a college graduate,
12.1% more likely to work full-time, .9% more likely to be married, 39.3% more likely to be a parent of 1 or
more children under 18.
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3.2% or 120,491 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KOMV-FM M-F 6a-10a in the past 7...
Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days are 31.1% less likely to be a

college graduate, 7.2% more likely to work full-time, 1.8% less likely to be married, 72.2% more likely to be

a parent of 1 or more children under 18.
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12.% or 457,894 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KRWM-FM in the past 7 days.
Adults 18 or older who Listened to KRWM-FM in the past 7 days are 3.7% less likely to be a college
graduate, 6.5% less likely to work full-time, .2% more likely to be married, 24.3% less likely to be a parent of
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22.6% or 863,155 of SEATTLE-TACOMA Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 day
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 1.4% more likely to own their
home, .2% more likely to own a lower valued home, 4.5% more likely to have a single-family home, 11.1%

more likely to have a dog.

w
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CRE) 4.8% or 181,451 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KPNW-FM in the past 7 days.
‘I‘HE) Adults 18 or older who Listened to KPNW-FM in the past 7 days are 13.2% more likely to own their home,
BULL 13.2% more likely to own a lower valued home, 3.7% less likely to have a single-family home, 6.1% less likely
to have a dog.
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9.3% or 352,845 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KQMV-FM in the past 7 days.
Adults 18 or older who Listened to KQMV-FM in the past 7 days are 9.6% less likely to own their home, 10.1%
more likely to own a lower valued home, 2.5% less likely to have a single-family home, 19.2% more likely to

have a dog.
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3.2% or 120,491 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KQMV-FM M-F 6a-10a in the past
Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days are 19.2% less likely to own their

home, 14.3% more likely to own a lower valued home, 2.7% less likely to have a single-family home, 11.3%
more likely to have a dog.

days.
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warm

106.9

likely to have a dog.

12.% or 457,894 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KRWM-FM in the past 7 days.
Adults 18 or older who Listened to KRWM-FM in the past 7 days are 6.1% more likely to own their home,

5.9% more likely to own a higher valued home, 12.8% more likely to have a single-family home, 15.1% more
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HUBBARD
RADIO

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

5

22.6% or 863,155 of SEATTLE-TACOMA Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7...
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 4.1% more likely to look up D-I-
Y advice online, 7.7% more likely to always vote in local elections, 3.2% less likely to belong to a gym, 2.2%
more likely to fly domestic past yr.
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4.8% or 181,451 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KPNW-FM in the past 7 days.
Adults 18 or older who Listened to KPNW-FM in the past 7 days are 5.6% less likely to look up D-I-Y advice
online, 27.9% more likely to always vote in local elections, 11.6% less likely to belong to a gym, 2.3% more

D

likely to fly domestic past yr.
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9.3% or 352,845 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KQMV-FM in the past 7 days.
Adults 18 or older who Listened to KOMV-FM in the past 7 days are 11.8% more likely to look up D-I-Y
advice online, 3.1% less likely to always vote in local elections, 20.7% less likely to belong to a gym, 3.6%

more likely to fly domestic past yr.
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3.2% or 120,491 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KQMV-FM M-F 6a-10a in the past...
ImMaUiN Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days are 19.5% more likely to look
up D-I-Y advice online, 5.% less likely to always vote in local elections, 39.9% less likely to belong to a gym,

1% more likely to fly domestic past yr
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12.% or 457,894 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KRWM-FM in the past 7 days.
warm Adults 18 or older who Listened to KRWM-FM in the past 7 days are 1.5% less likely to look up D-I-Y advice
106 9 online, 4.3% more likely to always vote in local elections, 10.4% more likely to belong to a gym, 6.2% more

likely to fly domestic past yr.
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Total Monthly QSR Users:
85.5%

HUBBARD
RADIO

Past 30-days QSR Users: Adults 18 or older
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Avg. Monthly QSR Meals:

5.3% less likely to smoke cigarettes.

22.6% or 863,155 of SEATTLE-TACOMA Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 7.4% more likely to use QSRs

past mo., 5.% more likely to use Sit-Down Restaurants past mo., 6.3% more likely to use Casinos past yr.,
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Liquor

Any Type of Beer
Wine
Imported Beer

Domestic Light Beer 681,614 17.9% w-
Microbrew / Craft Beer penierey 12'55;6% L

= who Listened to HUBBARD RADIO in the past 7 days m SEATTLE-TACOMA

Metro Scarborough R2 2025: Sep24-1ul25

Qual intab

Slot Machines

1,:1’7&1@ 28.3%

I 9.3%
299,178 7.8%
267,013 7.0%

%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

2.5
P* ESIE 2.5% 02 200
i 781.6%
Other Gambling 1.4% Casinos visited past 12 months: Yes
® who Listened to HUBBARD RADIO in the past 7 days ® SEATTLE-TACOMA

887

Used Past 30-days: Adults 18 or older
=

Marijuana / Cannabis Cigarettes

Vape

= who Listened to HUBBARD RADIO in the past 7 days W SEATTLE-TACOMA

(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)



Past 30-days QSR Users: Adults 18 or older

i

2times

3 times

4 times

5 times

6 -9times

10times or more

® who Listened to KPNW-FM in the past 7 days m SEATTLE-TACOMA

Total Jualgtag,znfv QSR Users: Avg. Monthly QSR Meals:

Adults 18 or older who Listened to KPNW-FM in the past 7 days are

likely to smoke cigarettes.

4.8% or 181,451 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KPNW-FM in the past 7 days.

.3% more likely to use Sit-Down Restaurants past mo., 20.8% more likely to use Casinos past yr., 12.4% less

11.8% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

2 times

3 times

10.6%

4 times
5 times

6-9times 6.

10times or more =
4.7%

® who Listened to KPNW-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:

M SEATTLE-TACOMA
hly sit-Down

Avg. ant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

*ram
32.01
0.1
7%
Mexican

P Baget /
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
anas6

Chinese maian  indian/ wings/ Upscale  seatood
Thai/  Burgers/

Other  sports Bar

Asian

# who Listened to KPNW-FM in the past 7 days WSEATTLE-TACOMA

Donst /
who Listened to KPNW-FM in the past 7 days 22.9%

Bakery
searnie-TacomA [EEEET) 21.0%

79.7% 70.6% 70.4% -
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Liquor

Any Type of Beer

Wine
Imported Beer

Slot Machines

1,078,288 28.3%
382,056 10.0%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Domestic Regular Beer RSt 23.2% Stage Show / Concert  prderem 7_39;'51%
Domestic Light Beer -V Sports Batting To%
Microbrew / Craft Beer ‘.3'5555;6 w Spa 9.-;:70 22?92 =02 5a0
Other Gambling m% 0% Casinos visited past 12 months: Yes
uwho Listened to KPNW-FM in the past 7 days B SEATTLE-TACOMA ® who Listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA
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Radio Stations: KPNW-FM

Used Past 30-days: Adults 18 or older
wi |

Marijuana / Cannabis Cigarettes

Vape

= who Listened to KPNW-FM in the past 7 days WSEATTIE-TACOMA



Past 30-days QSR Users: Adults 18 or older
=l rome
ik

= who Listened to KQMV-FM in the past 7 days W SEATTLE-TACOMA

2times

3 times

4 times

5 times

6 -9times

Total Jlg?q’;’zﬂv QSR Users: Avg. Monthly QSR Meals:

e

3,038,130

9.3% or 352,845 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KOMV-FM in the past 7 days.
Adults 18 or older who Listened to KQMV-FM in the past 7 days are 10.1% more likely to use QSRs past mo.,
.3% less likely to use Sit-Down Restaurants past mo., 7.4% more likely to use Casinos past yr.,, 11.1% less

likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Listened to KQMV-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:

70.2%

n I

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

16.6%
15.9%

10.6%

B SEATTLE-TACOMA
Avg. hly sit-Down ant Meals:

70.4%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

1,315,138 37.1%

0% |

Wine

33,
Imported Beer

Domestic Regular Beer

Domestic Light Beer v v
Mt ot e y
uwho Listened to KQMV-FM in the past 7 days W SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual intab

Past 12 months

Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

°

Other Gambling

® who Listened to KQMV-FM in the past 7 days

342
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a
. ‘
e

Bagel f
# who Listened to KOMV-FM in the past 7 days

pma

Chinese maian  indian/ wings/ Upscale  seatood
Thai/  Burgers/

Other  sports Bar

Asian

Donut /
Bakery

= SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KQMV-FM in the past 7 days 22.1%

searnie-TacomA [EEEET) 21.0%

Casino Activities: Adults 18 or older
81 9.0%
299,178 7.8%
267,013 7.0%
2.7%
96,70: 2_596

DA%
| 5.4%

502 290

Casinos visited past 12 months: Yes
W SEATTLE-TACOMA

Radio Stations: KQMV-FM

Used Past 30-days: Adults 18 or older
wi |

Marijuana / Cannabis Cigarettes

Vape

= who Ustened to KGMVFM in the past 7 days WSEATTIE-TACOMA



3.2% or 120,491 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KOMV-FM M-F 6a-10a in the past 7 days.
Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days are 11.5% more likely to use

QSRs past mo., .9% less likely to use Sit-Down Restaurants past mo., 3.3% more likely to use Casinos past yr.,

77.8% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
2, (Sit-Down Restaurants Used Past 30-days)

a 1time € 1time :

21mes 2times (- a

4tmes

= i i j i

oo, i o (hm gl e Rk ey vt aieed
e ol g
Cotfes Bar ‘Bakery Other  Sports Bar

5 times
Asian

3 times

4 times

5 times

6-9times 6-9times %

10times or more 10 times or more

"

= who Listened to KQMV-FM M-F 6a-10a in the past 7 days ® SEATTLE-TACOMA ® who Listened to KQMV-FM M-F 6a-10a in the past 7 days W SEATTLE-TACOMA # who Listened to KQMV-FM M-F 6a-10a in the past 7 days B SEATTLE-TACOMA.
Total Jlggg F’E"V QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down ant Meals:

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
el

£ 69.8% 70.4% who Listened to KQMV-FM M-F 6a-100 in the past 7. 26.4%
e EER 0 e EER e —
3,038,130 g2

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Liquor Slot Machines - TRy TR

oy Tpa i Tt s (o, Pk, ) et
Wine Bar/ Nightclub

16.4% : =3 )

Imported Beer Upscale Restaurant
Domestic Regular Beer W Stage Show / Concert m 7.8%

Domestic Light Beer - Vv Sports Betting OSSN 1.5
PAREH iR/ CriY Bley 6.15%%3% ¥ E'EES%Z.S% ) ;
Other Gambling 312?4% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
m who Listened to KQMV-FM M-F 6a-10a in the past 7 days o SEATTLE-TACOMA = who Listened to KQMV-FM M-F 6a-10a in the past 7 days H SEATTLE-TACOMA = who Listened to KOMV-FM M-F 63-100 in the past 7days SEATTLE-TACOMA,
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Past 30-days QSR Users: Adults 18 or older

n 1time

2times

3 times

12.3%

4 times

5 times

6 -9times

10times or more

11.6%
m SEATTLE-TACOMA

» who Listened to KRWM-FM in the past 7 days

To:alMonrhry QSR Users: Avg. Monthly QSR Meals:

9.7%
= I =
3038130

likely to smoke cigarettes.

12.% or 457,894 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KRWM-FM in the past 7 days.
Adults 18 or older who Listened to KRWM-FM in the past 7 days are 6.3% more likely to use QSRs past mo.,
10.5% more likely to use Sit-Down Restaurants past mo., 8.8% more likely to use Casinos past yr., 5.5% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

At 16.6%

2 times

3 times

4 times

5 times

6-9times

10times or more

® who Listened to KRWM-FM in the past 7 days

B SEATTLE-TACOMA

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
77.8% 70.4%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer v Y
T v
w who Listened to KRWM-FM in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25

Top-10 Cuisines: Adults 18 or older

|St! -Down Restaurants Used Past 30-days)

pms chinese  Bagelf fin Iy wmp] Upscale  seatnod
Donut / ai/
Bakery wm suru n.u
Asian
= who listened to KRWM-FM in the past 7 days WSEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KRWIV-FM in the past 7 doys [TETOISNII  25.8%

searnie-TacomA [EEEET) 21.0%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
_

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Qual intab

Stage Show / Concert
Sports Betting
SPa ETRTE 2.5%
Other Gambling 1.5% . ~
I i.4% Casinos visited past 12 months: Yes
# who Listened to KRWM-FM in the past 7 days m SEATTLE-TACOMA
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Radio Stations: KRWM-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who Listened to KRWM-FM in the past 7 days ®SEATTLE-TACOMA



HUBBARD
RADIO

22.6% or 863,155 of SEATTLE-TACOMA Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7...
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 7.6% more likely to have a 401K,
2.9% less likely to have an Auto Loan, 5.9% less likely to Invest/Trade Stocks Online, 5.9% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

1,920,439 50.3%

IRA (Individual Retirement Account) 1 ==

Stocks or Stock Options 1.'252,97:1 32.8%

19.7%
Mutual Funds A 2.2%)
Money Market Funds  pewesy 1:::6%
Bonds e

462,749 12.1%

14.4%

Other (Crypto / NFTs / Metals, etc.)  prrprs 1%

B

Second Home or Real Estate Property 99'.:5;

11.0%
9.1%

# who Listened to HUBBARD RADIO in the past 7 days

529 Plan / College Savings Plan

W SEATTLE-TACOMA

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

Credit Card ©Online Mobile

20.0%Q 1 1 119,59
8 8.9%
Money

Online Bill Home AutoLoan Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

®» who Listened to HUBBARD RADIO in the past 7 days W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

753,419 19.8%

Tax Preparation Service %
P 678,802 17.8%

Financial Planner

672,968 17.6%

8.5%

Accountant 0.0%

342 372

" 6.5%
Insurance Agent at a Local Office (not online) e Fy
+ . 41%
Estate Planning 155,349 21%

4.4%
3.8%

1.7% (*Past 12 Menths)
1.2%

® who Listened to HUBBARD RADIO in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Real Estate Agent

Divorce / Family Attorney

Qual Intab 887

f'Past 3-Months Payment Methods Used: Adults 18 or older

b 10.5% g_7%
16.8%]
E - - - .

DebitCard  ApplePay MasterCard Google Pay  American CashApp  Store Credit SquareCash  Discover Facebook Samsung Pay
Express Card Messenger

= who Listened to HUBBARD RADIO in the past 7 days

Zeile Venmo

m SEATTLE-TACOMA

(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)




e

4.8% or 181,451 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KPNW-FM in the past 7 days.
Adults 18 or older who Listened to KPNW-FM in the past 7 days are 5.2% less likely to have a 401K, 14.6% less

likely to have an Auto Loan, 17.8% less likely to Invest/Trade Stocks Online, .7% less likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

401K Plan

1,920,439 50.3%

IRA (Individual Retirement Account)

41.8%

1,596,283

1,252,978 32.8%

Stocks or Stock Options

Money Market Funds 12;;:”
15.2%
st B,
Other (Crypto / NFTs / Metals, etc.) n.z;: L%
Second Home or Real Estate Property m 105%
o 8.8%
529 Plan / College Savings Plan 9.1%

® who Listened to KPNW-FM in the past 7 days M SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

9.5% 8.9%
7.2% 8.7% 53% 5.4%

16.3%)|
Qe R

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home AutoLoan Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Maﬂcet Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA

Professional Services Used*- Adults 18 or older

Tax Preparation Service

Financial Planner

%

Accountant 0.0%

Insurance Agent at a Local Office (not online)

,,ﬁ

Estate Planning

Real Estate Agent

Divorce / Family Attorney "ﬂoo:‘m (*Past12 Months)
® who Listened to KPNW-FM in the past 7 days M SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 1

f'Past 3-Months Payment Methods Used: Adults 18 or older

8.6% 9-7%

5.9%

Facebook Samsung Pay
Messenger

Zelle DebitCard  ApplePay MasterCard Google Pay

visa paypal

venmo Amencan Cash App Smfe crelﬂ Square Cash  Discover

m who Listened to KPNW-FM in the past 7 day: m SEATTLE-TACOMA

87
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Radio Stations: KPNW-FM




9.3% or 352,845 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KQMV-FM in the past 7 days.
Adults 18 or older who Listened to KOMV-FM in the past 7 days are 13.% more likely to have a 401K, 26.%
more likely to have an Auto Loan, 4.9% less likely to Invest/Trade Stocks Online, 2.7% more likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan  pyrye so0.3%

IRA (Individual Retirement Account)

1,596,283 41.8%

18.7%
Mutual Funds A 20.3%)
14.4%
Money Market Funds  peypey pi

Bonds

Other (Crypto / NFTs / Metals, etc.)

10.0%
9.59 8.0% 7.2% 6T% o 5%
P

Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home Money AutoLoan Certificates of Studentloan Personal Loan Refinanced Home

Second Home or Real Estate Property
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan Account Mortgage  Loan or Home
Equity Loan

® who Listened to KQMV-FM in the past 7 days M SEATTLE-TACOMA m who Listened to KQMV-FM in the past 7 days ® SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

753,419 19.8%

Tax Preparation Service g -
P 678,802 17.8%

o
S
o

Financial Planner 2,968 17.6%

4.5%
Accountant 0.0%

" 5.3%
Insurance Agent at a Local Office (not online) v 5 . .
+ N 3.4%
Estate Planning 155,349 21%

o 9.5% 9.7%
: : o Ly

5.0%
Real Estate Agent 2.5% = S b —% et A = - . .
i *past 12 Months, visA PayPal Zelle venmo DebitCard  ApplePay MasterCard Google Pay  American CashApp  Store Credit uare Cash  Discover Facebook Samsung Pay
Divorce / Family Attorney ! 112325 ( ) Express Card % Messenger \ne
m who Listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA mwho Listened to KQMV-FM in the past 7 days m SEATTLE-TACOMA
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Radio Stations: KQMV-FM
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3.2% or 120,491 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KOQMV-FM M-F 6a-10a in the past...
Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days are 9.7% more likely to have a
401K, 6.5% more likely to have an Auto Loan, .1% less likely to Invest/Trade Stocks Online, 23.2% more likely

| to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property savings
Account

Checking  Debit or ATM
Account card

358,112

W who Listened to KQMV-FM M-F 6a-10a in the past 7 days

529 Plan / College Savings Plan

a
-
xR

W SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

90% 72% gy 6.7%

20.0% 19.5%

i 5.4%
Credit Card ©Online Mohbile Online Bill Home AutoLoan Certificates of Student|oan Personal Loan Refinanced Home
Banking Banking Paying Mortgage Maﬂcet Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
w who Listened to KQMV-FM M-F 6a-10a in the past 7 days m SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

Tax Preparation Service

678, S(IZ

Financial Planner g=
672,968

2.5%

2,0191.7%
218,588 5.7%
2.1%
41%
1.6%
3.8%

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

Zelle

PayPal

Divorce / Family Attorney E opz‘ﬁ (*Past12 Months)
m who Listened to KQMV-FM M-F 6a-10a in the past 7 days W SEATTLE-TACOMA
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f'Past 3-Months Payment Methods Used: Adults 18 or older

9.6% 9.7% 5.6%
venmo DebitCard  ApplePay MasterCard Google Pay Ameﬂcan Cash App S(ofe Cred! Square Cash  Discover Facebook Samsung Pay
Messenger

m who Listened to KQMV-FM M-F 6a-10a in the past 7 days m SEATTLE-TACOMA

Radio Stations: KQMV-FM M-F 6A-10A
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6.9

W
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12.% or 457,894 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KRWM-FM in the past 7 days.
Adults 18 or older who Listened to KRWM-FM in the past 7 days are 8.1% more likely to have a 401K, 19.8%

less likely to have an Auto Loan, 9.3% less likely to Invest/Trade Stocks Online, 13.1% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account) o

1,596,283

Stocks or Stock Options

21.0%
771,455 20.2%
16.4%
644,651
4 16.0%
462,749 121%

16.9%
14.4%

Mutual Funds

Money Market Funds

Bonds

R ot

Other (Crypto / NFTs / Metals, etc.)
8.7%
9.4%

10.2%
9.1%

Second Home or Real Estate Property

358,112

m who Listened to KRWM-FM in the past 7 days

529 Plan / College Savings Plan
W SEATTLE-TACOMA

Financial Services Has and/or Uses: Adults 18 or older

6.1% T2% sgx 67% 2% g

i 16.3%)

Auto Loan  Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings Credit Card Mohbile Online Bill Money

©Online Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
m who Listened to KRWM-FM in the past 7 days M SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

753,419 19.8%

Online Investing / Stock Trading

274 10.8%
342 372 9.0%

7.2%
218,588 5.7%

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

f'Past 3-Months Payment Methods Used: Adults 18 or older

+ 1 4.9%

Estate Planning 4‘1,‘

3.9%

Real Estate Agent _ 2.8% o= I
- 5 *past 12 Menth: visa PayPal Zelle venmo American CashApp  Store Credit uare Cash  Discover Facebook Samsung Pay
Divorce / Family Attorney rlg%o% r onths) Express Ccard 8 Messenger g
® who Listened to KRWM-FM in the past 7 days W SEATTLE-TACOMA m who Listened to KRWM-FM in the past 7 days mSEATTLE-TACOMA
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Radio Stations: KRWM-FM




and 5 seconds each week with All Forms of Media.
R AD | o 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 39 minutes each week
listening to All Local AM/FM Radio, representing 13.3% of total time spent with all forms of Media.

I H U BBAHD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 0 hours, 42 minutes

Avg. H:M:S/week with All Forms of Media:
m T Adults 18 or older

Concurrent

Usoge % \who usé?.g%’ HUBBARD SEATTLE-TACOMA.

RADIO in the past 7 days
% of Total

Weekly H:M:

= who Listened to HUBBARD RADIO in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA ~ Metro  Scarborough R2 2025: Sep24-Jul25  Qual Intab 887 SEATTLE-TACOMA Metro  Scarborough R2 2025: Sep24-Jul25 ~ Qual Intab 3,801 Hubbq rd Share of Everything
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42 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an avg. of 11 hours and 20 minutes each week listening
to All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.

u‘B Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an average of 3 days, 11 hours, 56 minutes and
BUR
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Adults 18 or older who Listened to KQMV-FM in the past 7 days spend an average of 2 days, 19 hours, 39 minutes and 5
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KQMV-FM in the past 7 days spend an avg. of 9 hours and 47 minutes each week listening
to All Local AM/FM Radio, representing 14.5% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days spend an average of 3 days, 3 hours, 36
minutes and 27 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days spend an avg. of 9 hours and 21 minutes each
week listening to All Local AM/FM Radio, representing 12.4% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an average of 3 days, 0 hours, 47 minutes and
31 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an avg. of 9 hours and 49 minutes each week listening
to All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.
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Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 6 hours, 36 minutes
I H U BBAR D and 43 seconds each week with All Forms of Ad-Supported Media.
RADIO

100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 8 hours and 34 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an average of 2 days, 17 hours, 46 minutes and
47 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an avg. of 10 hours and 40 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KQMV-FM in the past 7 days spend an average of 2 days, 2 hours, 10 minutes and
14 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KQMV-FM in the past 7 days spend an avg. of 8 hours and 45 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 17.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
usage 64.4%

who Listened to KOMVFM SEATTLE-TACOMA
in the past 7 days

® who Listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual intab 342 SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-ul25 Qual Intab 3,801 Hubbor Share of Eve r_ythins
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved, for Anything

BROADCASTING

Radio Stations: KQMV-FM



Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days spend an average of 2 days, 6 hours, 53
minutes and 46 seconds each week with All Forms of Ad-Supported Media.

99.2% of Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days spend an avg. of 8 hours and 32 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 15.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an average of 2 day:

s, 5 hours, 49 minutes and
57 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an avg. of 8 hours and 28 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 15.7% of total time spent with all forms of Ad-Supported Media.
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HUBBARD
RADIO

Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 7 hours
and 48 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
for an avg. of 73.5 minutes/day.

(Local Radio delivers 15.7% of Time with Ad-Supported Media.)
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avg. of 91.6 minutes/day.

Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an average of 9 hours and 23
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Tatal Persons:

(average week)
Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

ing/Fi s Estate
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio
Facebook
Games/Fantasy/Betting Sites
Instagram
Netflix
YouTube Video

Shopping (incl. Food/Auctions/Travel, etc.]

mw Hoursinutes/day with - (TR

Forms of Media: Adults 18 or older

Concurref

EO

who Listened to KPNW-FM SEATTLE-TACOMA

m-ru- inthe past7days
R —r R

® who Listened to KPNW-FM in the past 7 days

W SEATTLE-TACOMA

axerage Day)

Local AM/FM Radio
97.2

Billboards & Signs
(Weekly Drivers)
50.7

Search
(Google,

Bing, etc.)
321

Shoppi
ng (incl.
Food/A
uctions
[Trav...

Instagram
319

Email/Text/IM/Zoo
m,etc. (Personal &
Work)

429

Local AM/FM
dio
()

Netflix
29.6

News/Wea
ther/Spo...

Billboards & Signs
(Weekly Drivers)
46.0

Search (Google,
Bing, etc.) In
31.7

agram

Games/

Fantasy

YouTube /Betting
Video Sites
233 221

Netflix
26.5

Email/Text/|
M/Zoom,etc.
(Personal &
Work)
423

Shopping
(incl.
Food/Aucti
ons/Trav...

News/
Weathe
r/Sports
(Webs...

Grocery
Stores...

Bankin...

® who Listened to KPNW-FM in the past 7 days

W SEATTLE-TACOMA

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

faverage week)
Grocery Stores

Search (Google, Bing, etc)
Billboards & Signs (Weekly Drivers)

/ ts

Email/Text/iM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Shopping (incl. Food/Auctions/Travel, etc.)
Non-Premium Cable TV Networks

Instagram

Local TV Stations
Amazon Prime AIMDb fFireTV

YouTube Video

SEATTLE-TACOMA

in:nesE

Forms of Ad-Supported Media:

Adults 18 or older
wm’_
usage &
who Listened to KPNW-FM  SEATTLE-TACOMA
in the past 7 days

(e —

= who Listened to KPNW-FM in the past 7 days

W SEATTLE-TACOMA

Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 187

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Average poy)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
110.7

Local AM/FM Radio
91.6

| Facebook

Non-Premium Cable TV

Networks
90.1

Email/Text/IM
/Zoom,etc.
(Personal &...

49.4

Amazon
Prime/IMDb/Fi be
reTv

48.1 30.0

YouTu

Video

Billboards &
Signs (Weekly
Drivers)
50.7

Local TV Stations
85.5

Search
(Google,
Bing,...

News
/Wea
. the..

Shopping

Non-Premium Cable
TV Networks
83.7

Instagram

Billboards &
Signs
(Weekly
Drivers)
46.0

Local AM/FM
Radio
59.1

Facebook
456

Amazon
Prime/IMDb/Fir
eTV
429

Search
(Google,

Bing, etc.) -
gram

21.9
Email/Text/IM/Z
oom,etc.
(Personal &...

Shopping
(incl.
Food/Au...

News/ Gro
Weat... ce..

Radio Stations: KPNW-FM

w who Listened to KPNW-FM in the past 7 days

m SEATTLE-TACOMA
® Share of Everything

. for Anything _




Adults 18 or older who Listened to KOMV-FM in the past 7 days spend an average of 7 hours and 10
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 75.1 minutes/day.

(Local Radio delivers 17.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week)
Grocery Stores

Search (Google, Bing, etc.)

ing/Fi i Estate
News/Weather /Sports (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)

Games/Fantasy/Betting Sites

YouTube Video

Shopping (incl. Food/Auctions/Travel, etc.]

i
s RS R
e PP P Pm

® who Listened to KQMV-FM in the past 7 days W SEATTLE-TACOMA

% Time Spent- [ayecage Day)

KA it mw Hoursshiutesdeywith Al P
Facebonk MM Forms of Media: Adults 18 or older m

S
60.

who Listened to KOMV-EM  SEATTLE-TACOMA Facebook
in the past 7 days m 441

Email/Text/IM/ Billboards & Search (Google,
Zoom,etc. Signs Bing, etc.) Instagram
(Personal & (Weekly 317 31.
Work) stagre Drivers)
414 : 37.0

Local AM/FM J Games/
Games/Fan dio L Fantasy

Local AM/FM Radio tasy/Bettin 65.5 Netflix YouTube /Betting

Search (Google, 3 i Site:
Bingetc) | Syo | MNeti 202 o
31.0 p—— X Email/Text/| .
LE2 . M/zoomete | SNOPPINE  News/  Grocery
Shopping (incl. | youTube Billboards & Signs |~ (Personal & ik Weathe Stores...
Food/Auctions/ | video Grocery | Ban (Weekly Drivers) Work) Food/Aucti r/sports
Travel,etc.)... 213 Stores... | ki... 16.0 423 ons/Trav... {Webs... Bankin...

® who Listened to KQMV-FM in the past 7 days W SEATTLE-TACOMA

Top-13 All Forms ofAd Suggorted Media (Persons & % Reach): Adults 18 or older

N Time 5|

faverage week)
Grocery Stores

Search (Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

/ ts PP

Email/Text/iM/Zoom,etc. (Personal & Work)
Facebook

Local AM/FM Radio

Shopping (incl. Food/Auctions/Travel, etc.)
Non-Premium Cable TV Networks

Instagram

Local TV Stations
Amazon Prime AIMDb fFireTV

YouTube Video

SEATTLE-TACOMA

Top 13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM
Radio

m m Hours+Minutes/day with All 75.1

Forms of Ad-Supported Media: 3.
Adults 18 or older

= e "3‘
4/n

who Listened to KOMV-FM SEATTLE-TACOMA
in the past 7 days

61.7

Local TV Stations |Facebook: Bing, etc.) Video TV Networks

Billboards & Email/Text/IM/
Signs (Weekly Zoom,etc, Billboards &
Drivers) (Personal & Signs
37.0 Work)... Local AM/FM (Weekly
T Radio Drivers) Facebook

Non-Premium
Spilally 59.1 6.0 456

Cable TV oppn Local TV Stations
Networks Amazon : 855
61.2 Prime/IMD | Instagra Fnud,-A Amazon
b/FireTV m uctio Prime/IMDb/FIr (0o
345 256 | /Tr etV Rinig sté)
: 429 = i gram
h News/We i 3, 219
Searc! YouTu | sther/s... . : )
(Google, be Non-Premium Cable Email/Text/IM/Z}  shopping
oom,etc, (incl. News/ Gro

(Personal &... Food/Au.. Weat.. ce..

Search

481 310 208 | Groce.. 837

= who Listened to KQMV-FM in the past 7 days W SEATTLE-TACOMA
Scarborough R2 2025: Sep24-Jul25 Qual Intab 342

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m SEATTLE-TACOMA
® Share of Everything
for Anything _

w who Listened to KQMV-FM in the past 7 days

Radio Stations: KQMV-FM




Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days spend an average of 7
hours and 50 minutes each day with All Forms of Ad-Supported Media. 99.2% listen to Local AM/FM
Radio for an avg. of 73.2 minutes/day. (Local Radio delivers 15.4% of Time with Ad-Supported Media.)
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avg. of 72.6 minutes/day.

Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an average of 7 hours and 41
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
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863,155 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
I HUBBARD Ad-Supported Local AM/FM Radio for an average of 73.5 minutes every day representing 42.3% of
RADIO all time spent daily with Ad-Supported Audio.
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[ 181,451 or 100.% of Adults 18 or older who Listened to KPNW-FM in the past 7 days listen to Ad-
W'IHEL Supported Local AM/FM Radio for an average of 91.6 minutes every day representing 44.6% of all
time spent daily with Ad-Supported Audio.
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= time spent daily with Ad-Supported Audio.
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119,513 or 99.2% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing
42.5% of all time spent daily with Ad-Supported Audio.
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[ 457,894 or 100.% of Adults 18 or older who Listened to KRWM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 72.6 minutes every day representing 41.5% of all
time spent daily with Ad-Supported Audio.
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863,155 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
I HUBBARD Ad-Supported Local AM/FM Radio for an average of 73.5 minutes every day representing 42.3% of
RADIO all time spent daily with Ad-Supported Audio.
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181,451 or 100.% of Adults 18 or older who Listened to KPNW-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 91.6 minutes every day representing 44.6% of all
time spent daily with Ad-Supported Audio.
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352,845 or 100.% of Adults 18 or older who Listened to KOMV-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 75.1 minutes every day representing 43.2% of all
time spent daily with Ad-Supported Audio.
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| 119,513 or 99.2% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing
42.5% of all time spent daily with Ad-Supported Audio.
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457,894 or 100.% of Adults 18 or older who Listened to KRWM-FM in the past 7 days listen to Ad-
warm Supported Local AM/FM Radio for an average of 72.6 minutes every day representing 41.5% of all
1069 time spent daily with Ad-Supported Audio.
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HUBBARD

RADIO

863,155 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, Alternative, and Classic Hits.
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CRE) 181,451 or 100.% of Adults 18 or older who Listened to KPNW-FM in the past 7 days listen to Ad-
B I- Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Pop Contemporary
U Hit Radio, Adult Hits, and Classic Hits.
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Adult Comemporary m‘ "
M

Pop Contemporary Hit Radio Pop
emporary
Count: H .
o ) News/Talk/Infor a its Hit Radio o " ) Alternative Country
News/Talk/Information Classic Rack e 7 27.8 Classical Active Rock 251 248
54.5 RS 30.1
Alternative 50.4
Classic Rock
Classic Hits Avg. Hours+Minutes/day with Local Rhythmic
AdultHits AM/FM Radjo: Adults 18 or older AC Adult Variety Classic Rock All Sports Adult :
36.4 Contem 293 267 247 Contem  Rhythmi
All sports porary porary cAC
22.8 225
Active Rock 1:0 35.5
Rhythmic AC News/Talk/Infor Pop Contemporary
S who listened to KPNW-FM  SEATTLE-TACOMA Classical Adult Hits Alternative mation C 3 Adult Hits Hit Radio
- Tithepssildors 50.7 401 35.6 ; 201 5 235 225
Variety .
u who Listened to KPNW-FM in the past 7 days B SEATTLE-TACOMA ® who Listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—SuEgorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Averoge week) Toto! Persons: —- m

Adult Contemporary mm

Pop Contemporary Hit Radio mm Pop
ntemporal

coutry P TR ook 3 News/Talk/Inform [(CI8SSIEHES CDHES R;;o &

Alternative mm 8 ation 40.0 37.8
Classic Rock mm 50.4
Classic Hits mm 3 CIas;:::ock

Adult Hits mw Avg. Hours+Minutes/day with Ad- | .

Supported Local AM/FM Radio: 4.8% . Rhythmi Adult
i % All News
T i steion , e o o

Active Rock mm% 8% : : : Sports orary
Rhythmic ac [T (6% 4 355
o AR :

Variety .
who Listened to KPNW-FM  SEATTLE-TACOMA = Active Rock Adult Hits Alternative

All News MFZ% in the past 7 days i 51.6 401 356
News/Talk/information  EyrSyfivy EZ%

All News Classic Rock Country All Sports
31.3 26.7 248 24.7

News/Talk/Informa
tion lassic Hits Adult Hits

20.1 255

Adult Contemporary
Active Rock Alternative Contemporary Hit Radio
271 25.1 228 225

u who Listened to KPNW-FM in the past 7 days m SEATTLE-TACOMA » who Listened to KPNW-FM in the past 7 days m SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual intab 187 * Share of Ever_ything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. _a_l for Anything

Radio Stations: KPNW-FM



352,845 or 100.% of Adults 18 or older who Listened to KOQMV-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Alternative, Country, and Rhythmic AC.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (9/ Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(4veroge
Adult canlemporary

Pop Contemporary Hit Radio
Country
News/Talk/Information
Alternative

Classic Rock

Classic Hits

Adult Hits

All Sports

Active Rock

Rhythmic AC

Classical

Variety

845

H
eos 7 12 oo
MI!!’?‘
m-

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

P78l

13 84¢ who listened to KOMVFM SEATTLE-TACOMA
275352 | ool inthe st 7 doys
22 s gl
® who Listened to KQMV-FM in the past 7 days B SEATTLE-TACOMA

% Time Spent

755 ]

Classical
52.6

Classic Rock
479

News/Talk/Info
rmation
44.8

Adult Hits

41.4 386

Country

Alternative
39.8

Contemporary...

Classical
30.1

Variety
293

News/Talk/Infor
mation
291

Alternative

Active Rock
271

251

All Sports
247

Classic Rock
26.7

Adult Hits
235

Country
248

Adult
Contem
porary
22.8

Pop Contemporary
Hit Radio
225

® who Listened to KQMV-FM in the past 7 days

W SEATTLE-TACOMA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Totof Persons:

[average week)
Adult Contemporary

Pop Contemporary Hit Radio
Country
Alternative
Classic Rock
Classic Hits
Adult Hits
All Sports
Active Rock
Rhythmic AC
Variety

All News

News/Talk/information

SEATTLE-TACOMA

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

s =3

who Listened to KOMV-FM  SEATTLE-TACOMA
in the past 7 days

T

® who Listened to KQMV-FM in the past 7 days
Metro Scarborough R2 2025: Sep24-Jul25

mSEATTLE-TACOMA
Qual intab 342

13.0%

5% ]
10.5%
5%}
5 7% |

8

3.5%

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
e T80 DN

& Avg. Minutes/day Spent): Adults 18 or older

All News
52.1

Classic Rock
479

News/Talk/Infor

mation
44.8

Classic Hits

42,6

Adult Hits

41.4

Active Rock

Alternative
39.8

Adult

Contem

All Sports | porary
36.4 351

Pop Contemporary
Hit Radio...

All News
313

tion
29.1

Active Rock
271

News/Talk/Informa

Classic Rock.

26.7 24.8

Adult Hits

Adult
Contemporary
228

Alternative
25.1

Country

All Sports
24.7

Rhythmic AC
2

Pop
Contemporary
Hit Radio
225

= who Listened to KQMV-FM in the past 7 days

Radio Stations: KQMV-FM

B SEATTLE-TACOMA

® Share of Everything

soefa.ai

for Anything _




119,513 or 99.2% of Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Country, All Sports, and Classic Rock.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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457,894 or 100.% of Adults 18 or older who Listened to KRWM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Classic Rock.
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444,104 or 51.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
I HUBBARD Ad-Supported Local TV Stations for an average of 88.2 minutes every day representing 29.9% of all
RADIO time spent daily with Ad-Supported Video.
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4 98 109,063 or 60.1% of Adults 18 or older who Listened to KPNW-FM in the past 7 days watch Ad-
1I-I£l_ Supported Local TV Stations for an average of 110.7 minutes every day representing 31.4% of all
BUL time spent daily with Ad-Supported Video.
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178,124 or 50.5% of Adults 18 or older who Listened to KOMV-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 61.7 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Video.
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60,051 or 49.8% of Adults 18 or older who Listened to KOQMV-FM M-F 6a-10a in the past 7 days
watch Ad-Supported Local TV Stations for an average of 62.3 minutes every day representing 28.6%
of all time spent daily with Ad-Supported Video.
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231,226 or 50.5% of Adults 18 or older who Listened to KRWM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 92.8 minutes every day representing 29.2% of all time
spent daily with Ad-Supported Video.

Video: Adults 18 or older

W SEATTLE-TACOMA

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/IMDb
[FireTV...

Amazon
Netflix Prime/IMDb
30.7 JFireTV...
- —
AppleTV | Roku+ Local TV Stations Hulu/H
+,fubo,P The 90.2 YouTu ulu +
luto,T.. Roku... be Live...
- Video
Hulu/ ] Ti 23.3 Roku+  Tik
Premi| Hulu... sn The.- To

Non-Premium Cable TV Premiu k...
Networks m Disney
88.2 CabERS .

AppleT

Local TV Stations YouTu

101.1 be
Video
22.6

0,Plu...

Non-Premium Cable TV m
Networks Cable
91.0 TV.

®
g I = o
IPY SR TS SR X R % R
E A

SEATTLE-TACOMA

» who Listened to KRWM-FM in the past 7 days  SEATTLE-TACOMA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or olderw mAvg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Non-Premium Cable TV...

Local TV Stations

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV {any Hulu)
AppleTV+,fubo, Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel

= K

Cable TV
Networks
92.8 83.5

Local TV
Stations
85.5 83.7 11.8

Cable TV

AppleTV+, Networks

fubo,Plu...

Local TV Stations Netflix

B e —— [ s | Amazon YouT ..
D —T R O ] Prime/IMDb/Eir |  ube Prime/IMDb/F  ube
eTv Video ; =

PRI I— iy ireTv Video

i m— i - R -

PR — kT Avg. Hours+Minutes/day with Ad-  BWEAA : Hu Hulu/H :

LY SR — Supported Video: Adults 13 orolder  Zag Netflix - o/ SRR App | TikT
0 . : 15.4 : ; lu+.. leTV | ok

0.0%

Premium Cable TV Networks Lo g‘:':;::': ::T’FM SERTIETASIMA
u who Listened to KRWM-FM in the past 7 days M SEATTLE-TACOMA = who Listened to KRWM-FM in the past 7 days = SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-1ui25 Qual Intab 478 I: * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. > for Anything _

Radio Stations: KRWM-FM



444,104 or 51.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
I HUBBARD Ad-Supported Local TV Stations for an average of 88.2 minutes every day representing 29.9% of all
RADIO time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported

Weekly
Reach % n L n Video: Adults 18 or older
58.2% - Share of Ad-Supported Video
51.5%
49.5%
45.8%
43.8% )
who Listened to HUBBARD SEATTLE-TACOMA
RADIO in the past 7 days
31.3%
20.2% 19.9% 20.6%

17.8% .
15.7% 15.7% 14.3%

12.6% 11.9% 13.0%

Weekly 7.8%
Total

Persons
Reached:

4.0% 4.0% —5%—
E 455,536 7 784,539 p 495,457
Netflix Hulu Paramount+

3.7%

g 679,453
AppleTV+

3.6%

]
; 547,164
Peacock

7 957,764
TikTok

,025 1,670,664
YouTube

,889 1,709,784
Amazon

,104 1,790,046 ,014 1,994,037
Local TV Cable TV
Average

Daily Mi

® who Listened to HUBBARD RADIO in the past 7 days N SEATTLE-TACOMA

Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,801 ® Share of Everything
SOEfa.

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 887 SEATTLE-TACOMA
for Anything _ =

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KPNW-FM OR Radio Stations: KQMV-FM OR Radio Stations: KRWM-FM)



109,063 or 60.1% of Adults 18 or older who Listened to KPNW-FM in the past 7 days watch Ad-

(ERS
‘EIHE'? Supported Local TV Stations for an average of 110.7 minutes every day representing 31.4% of all
BUL time spent daily with Ad-Supported Video.
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178,124 or 50.5% of Adults 18 or older who Listened to KOMV-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 61.7 minutes every day representing 27.7% of all time

spent daily with Ad-Supported Video.
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_ 60,051 or 49.8% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days
moavViN watch Ad-Supported Local TV Stations for an average of 62.3 minutes every day representing 28.6%

52'5 of all time spent daily with Ad-Supported Video.
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231,226 or 50.5% of Adults 18 or older who Listened to KRWM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 92.8 minutes every day representing 29.2% of all time

spent daily with Ad-Supported Video.
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HUBBARD
RADIO

| 444,104 or 51.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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109,063 or 60.1% of Adults 18 or older who Listened to KPNW-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and National/Network News.

% Time Spent

SFEEEES

bR

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

1:30 2]
who Listened to KPNW-FM SEATTLE-TACOMA
in the past 7 days M
e
m who Listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA

{Auciegs ooy

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Game Shows
19.9

Comedies
19.2

Local News -
Morning
331

Sports

275 Mystery/S

uspense/Cr

Local News -
Late s s k Morning
18.0 9.6 ien... 33.0

Local News -
Evening
26.4

Local News -

Movies
20.7

Comedies
216

Nation
Mystery/S FalfiNEE
uspense/C [SINORK
rime News
16.0 11.8

Game Shows
19.7

Food/ | Document
Local News - Cookin arie:
Late g
16.1 Sho...

Local News -
Evening
245

® who Listened to KPNW-FM in the past 7 days

B SEATTLE-TACOMA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(averoge week]
Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas
National/Network News
Game Shows
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
Science Fiction

Late Night Talk

SEATTLE-TACOMA

Total Persons.

Mw
R —C

L)

12.8!

e

[~
v

Ly Ly a0 [ [
e % = 28 R
SFlEElER

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults s
18 or older

SEATTLE-TACOMA

I~
oy
<

= bae?
o oo
S 88 N

S m————
B e
mm

who Listened to KPNW-FM
in the past 7 days

g
P
®

® who Listened to KPNW-FM in the past 7 days
Metro Scarborough R2 2025: Sep24-Jul25

N SEATTLE-TACOMA
Qual Intab 187

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
(Aver: J

Local News -

Morning Natio

nal/N
etwor

Dramas

3.1 : Mystery/Susp 352

ense/Crime
18.0

Comedies
17.6

Food/Co
oking...

Late
Night
Talk
9.8 Scien...

Local News -
Evening
26.9

Morning
33.0

Local News -

Comedies
204

Movies
21.7

Natio
nal/N
etwo
Game Shows S rk
19.7 B ) [

Food/...
Local News - ol

Evening
25.7

Mystery/Susp
ense/C
16.8 Scien...

® who Listened to KPNW-FM in the past 7 days

Radio Stations: KPNW-FM

W SEATTLE-TACOMA
* Share of Everything



(averoge

Spons

Local News - Evening
Comedies

Local News - Morning
Movies
National/Network News
Dramas

Documentaries

Game Shows
Food/Cooking Shows

Mystery/Suspense/Crime

Totg! Persons:
m—m.

178,124 or 50.5% of Adults 18 or older who Listened to KOMV-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Movies, and Comedies.
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Local TV Station Programs {Persons &% Reach} Adults 18 or older
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Evening, Sports, Local News - Late, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Morning, Comedies, Movies, and Game Shows.
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HUBBARD
RADIO

643,237 or 74.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Social Media for an average of 135.3 minutes every day representing 23.5% of all time
spent daily with Ad-Supported Digital Media.
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135,236 or 74.5% of Adults 18 or older who Listened to KPNW-FM in the past 7 days use Ad-
Supported Social Media for an average of 143.8 minutes every day representing 22.6% of all time
spent daily with Ad-Supported Digital Media.
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272,136 or 77.1% of Adults 18 or older who Listened to KOMV-FM in the past 7 days use Ad-
Supported Social Media for an average of 141. minutes every day representing 27.3% of all time
spent daily with Ad-Supported Digital Media.
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94,028 or 78.% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days use
Ad-Supported Social Media for an average of 166.2 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Digital Media.
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343,915 or 75.1% of Adults 18 or older who Listened to KRWM-FM in the past 7 days use Ad-
Supported Social Media for an average of 122.4 minutes every day representing 20.8% of all time
spent daily with Ad-Supported Digital Media.
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HUBBARD
RADIO

' 640,786 or 74.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 46.1 minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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(GRS ' 135,044 or 74.4% of Adults 18 or older who Listened to KPNW-FM in the past 7 days use Ad-
Supported Facebook for an average of 49.4 minutes every day representing 34.3% of all time spent
daily with Ad-Supported Social Media.
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' 264,575 or 75.% of Adults 18 or older who Listened to KQMV-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.1 minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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' 85,558 or 71.% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days use
Ad-Supported Facebook for an average of 56.4 minutes every day representing 33.9% of all time
spent daily with Ad-Supported Social Media.
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' 339,010 or 74.% of Adults 18 or older who Listened to KRWM-FM in the past 7 days use Ad-

warm Supported Facebook for an average of 41.4 minutes every day representing 33.9% of all time spent
106.9 daily with Ad-Supported Social Media.
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640,786 or 74.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
HUBBARD Supported Facebook for an average of 46.1 minutes every day representing 34.1% of all time spent
RADIO daily with Ad-Supported Social Media.
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’ } 135,044 or 74.4% of Adults 18 or older who Listened to KPNW-FM in the past 7 days use Ad-
HHEL Supported Facebook for an average of 49.4 minutes every day representing 34.3% of all time spent
BU daily with Ad-Supported Social Media.
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264,575 or 75.% of Adults 18 or older who Listened to KOMV-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.1 minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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oY= 85,558 or 71.% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days use
A3 NITIOVIN Ad-Supported Facebook for an average of 56.4 minutes every day representing 33.9% of all time
i 92'5 spent daily with Ad-Supported Social Media.
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339,010 or 74.% of Adults 18 or older who Listened to KRWM-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.4 minutes every day representing 33.9% of all time spent

daily with Ad-Supported Social Media.
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I HUBBARD
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 61,566;
Local Radio: 55,315; Social Media: 37,894; Non-Prem. Cable: 19,652; Local TV: 16,410
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,803;
Local Radio: 11,550; Social Media: 8,693; Non-Prem. Cable: 5,147; Local TV: 4,020
reaching Adults 18 or older who Listened to KPNW-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,434;
Local Radio: 22,229; Social Media: 16,382; Non-Prem. Cable: 7,581; Local TV: 6,562

reaching Adults 18 or older who Listened to KQMV-FM in the past 7 days.
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Radio Stations: KQMV-FM




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,483; Local
Radio: 7,703; Social Media: 6,153; Non-Prem. Cable: 2,963; Local TV: 2,571 reaching
Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days.
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warm

106.9

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,009;
Local Radio: 29,745; Social Media: 19,282; Non-Prem. Cable: 9,507; Local TV: 8,338
reaching Adults 18 or older who Listened to KRWM-FM in the past 7 days.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Restaurants & Bars

Podcasts

Gas Stations/Convenience Stores
Spotify

Drug Stores

Retail Stores

Public Transit

YouTube Music

ool Persons:

P

m who Listened to HUBBARD RADIO in the past 7 days

781,204 or 90.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 39.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 44.5 minutes/day.
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169,142 or 93.2% of Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an
average of 50.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 55.5 minutes/day.
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Top-13 Out-of- Home Media {Persons & % Reach): Adults 18 or older
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320,705 or 90.9% of Adults 18 or older who Listened to KOMV-FM in the past 7 days spend an
average of 37. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45.5 minutes/day.
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110,523 or 91.7% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days
spend an average of 36.9 minutes per day driving, seeing Billboards and Signs. 82.9% Listen to Local
Radio Stations Out-of-Home for an average of 44.4 minutes/day
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405,672 or 88.6% of Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an
average of 36.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 44. minutes/day.
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I HU BBARD 781,204 or 90.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an

average of 39.6 minutes per day driving, seeing Billboards and Signs representing 26.9% of all Time Spent
RADIO with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
94.6% 93.0%

Out-of-Home Media: Adults 18 or older
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g) 169,142 or 93.2% of Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an average of
BUL

50.7 minutes per day driving, seeing Billboards and Signs representing 30.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
93.2%

Out-of-Home Media: Adults 18 or older
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320,705 or 90.9% of Adults 18 or older who Listened to KQMV-FM in the past 7 days spend an average of

37. minutes per day driving, seeing Billboards and Signs representing 24.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

. Out-of-Home Media: Adults 18 or older
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110,523 or 91.7% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10ain the past 7 days spend an

o average of 36.9 minutes per day driving, seeing Billboards and Signs representing 25.1% of all Time Spent
9' g with Ad-Supported Out-of-Home Media.
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405,672 or 88.6% of Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an average of

36.5 minutes per day driving, seeing Billboards and Signs representing 25.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Weekly

n
Reach % i S
83.6%

Avg. Hours+Minutes/day with Ad-Supported
94.3% 93.0%

Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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781,204 or 90.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 39.6 minutes per day driving an average of 23.1 miles each day and are 35.2% more
likely to use Montlake Bridge than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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169,142 or 93.2% of Adults 18 or older who Listened to KPNW-FM in the past 7 days spend an
average of 50.7 minutes per day driving an average of 29.5 miles each day and are 102.5% more
likely to use Highway 512 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

LI 5 535,404
1-405
1-90

1,185,537

Highway 167 (River Road)
Highway 99 (Aurora Ave, Evergreen Way,...
Highway 512
Pacific Avenue (Tacoma)
1st Avenue (Seattle)
Denny Way
Meridian Avenue/Highway 161 (Puyallup)
South Tacoma Way
University Bridge
Montlake Bridge
Highway 169
Ballard Bridge
Canyon Road East

1%
ot
,

6.7%
£ 5.3%

6.4%

£ 5.2%
E 5.0%
1.6%

i 5.1%
EERE 5.2%
5.0%

Fremont Bridge
Elliot Avenue/15th Avenue NW
Highway 509
Lake City Way r 762%
Highway 518 F6 5.0%
6th Avenue (Tacoma) R, 9%,

6.4%
Highway 520 ﬁ!ﬁs’;m
Narrows Bridge

Er)
Highway2 BES3E%. ..
6th Avenue (Puyallup) §5°3;3%
w who Listened to KPNW-FM in the past 7 days

SEATTLE-TACOMA Metro

Scarborough R2 2025: Sep24-Jul25

73.6%
67.9%
37.0%
31.1%
26.3%
26.0%

Avg. Hours+Minutes/day Driving:
Adults 18 or older

Avg. Miles/Day’ 0:46
Driving. —p- 26.8

who Listened to KPNW-FM SEATTLE-TACOMA
in the past 7 days

W SEATTLE-TACOMA

Qual intab 187

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC, All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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320,705 or 90.9% of Adults 18 or older who Listened to KOMV-FM in the past 7 days spend an
average of 37. minutes per day driving an average of 21.6 miles each day and are 27.2% more likely
to use Highway 99 (Aurora Ave, Evergreen Way, International Blvd)

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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110,523 or 91.7% of Adults 18 or older who Listened to KQMV-FM M-F 6a-10a in the past 7 days
spend an average of 36.9 minutes per day driving an average of 21.5 miles each day and are 60.5%
more likely to use Highway 99 (Aurora Ave, Evergreen Way, Interna

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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106.9

405,672 or 88.6% of Adults 18 or older who Listened to KRWM-FM in the past 7 days spend an
average of 36.5 minutes per day driving an average of 21.2 miles each day and are 76.2% more likely

to use Montlake Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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HUBBARD
RADIO

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street lournal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

268,933 or 31.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 31.1%
of all time spent daily with All forms of Print Media.
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Print Media: Adults 18 or older

who Listened to HUBBARD
RADIO in the past 7 days

MQ-MI
LN —
ezl sac
[o7a0a | 205 |
R
PO -
[ioosie L]

SEATTLE-TACOMA

Igg;gggggaagi

0.6%

Local Daily
Newspaper(s)
{Daily+Sunday)
87
B

New York Times
(Sunday)
120

Direct Mail
Advertising
(excluding Catalogs)
7.6

New York T
(Daily)
84

New York Times
(Daily+Sunday)
102

Magazines
Local Daily 7.0
Newspaper(s)
(Daity
81

Wall Street Journal
(Daily)
100

Local Daily

Newspaper(s)

(Daity+Sunday)
82

USA Today (Daily)
95

Local Daily
Newspaper(s) (Daily
New York Times 76
(Daily)
79

New York Times
(Daily+Sunday)
9.7

Direct Mail Advertising
{excluding Catalogs)
75
Wall Street Journal

(Dally)
97

New York Times
(Sunday)
115

Magazines
18

Catalogs
35

# who Listened to HUBBARD RADIO in the past 7 days W SEATTLE-TACOMA

® who Listened to HUBBARD RADIO in the past 7 days

B SEATTLE-TACOMA

Avg. Week Ad-Supported f\ﬂfrint Media (Persons & % Reach): Adults 18 or olde! hﬁvﬂg.

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

Mew York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

SEATTLE-TACOMA Metro

Scarborough R2 2025: Sep24-Jul25

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older| M
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pa e
P 35
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New York Times: (Daily)
84
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Journal (Daily)
10.0

New York Times
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120

Local Daily
Newspaper(s) (Daily
8.1

New York Times
(Daity)
New York Times 7.9
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15

Magazines
78

Wall Street Journal (Daily)
9.7

Direct
E
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115
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Newspaper(s) (Daily
7.6
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USA Today (Dally)
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61,603 or 34.% of Adults 18 or older who Listened to KPNW-FM in the past 7 days read Local Daily
gHE Newspaper(s) (Daily+Sunday) for an average of 10.1 minutes every day representing 32.4% of all
U time spent daily with All forms of Print Media.

Avg. Week All Print %eﬂgiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)
1 Daily

New York Times paper(s)

(Daily+Sunday) da

Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Lo s

Books

New York Times (Daily+Sunday) mm
Mew York Times (Sunday) mm Avg. Hours+Minutes/day with All
New York Times (Daily) m m- Print Media: Adults 18 or older
Wall Street Journal (Daily) m._%

usa Today Paiy) B ERTR MR O

New York Times

(Sunday}
157 Local Daily

Direct Mail Y Newspaper(s) (Daily
Advertisin New York Times New UIIK Times 76
4 (Daily+Sunday) (Daily)
(excluding 9.7 79
Catalogs)
Direct Mail Advertising
(excluding Catalogs)

Wall Street Journal New York Times Catalo New York Times ‘Wall Street Journal
Magazines m. f&%" who Listened to KPNW-FMin the  SEATTLE-TACOMA m "::E':’ ; “);';"’ M"gﬁ“:"“‘ ‘ ‘5“1':;\" “’:."'Vl ”";’_;‘"‘" C‘“;"s"g’
cattoss FEFSR k3% e : '
® who Listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA # who Listened to KPNW-FM in the past 7 days W SEATTLE-TACOMA
Avg. Week Ad-Supported fli! ﬂ,’:{"t Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daityssunday) LS 7y X Tl
Direct Mail Advertising (excluding Catalogs) m m
Local Daily Newspaper() (Sunday) o ———————

o Dy Newspapr ) o e TR

New York Times (Daily+Sunday) m m
New York Times (Sunday) m

New York Times (Daily) m m’ Avg. Hours+Minutes/day with Ad-

Wall Street Journal (Daily) m ..my- Supported Print Media: Adults 18 orolderm

usa Today (0aity)  EYVREV IR

All Local Weekly Newspapers m m

Catalogs mu A who Listenedto KPNW-FMin
sooks i 0.0% e

Local Daily
Newspaper(s)
(Daily New York Times
(Daily+Sunday) (Daily)
New York Times. 82 7.9
(Sunday)
15

Local Daily
Newspaper(s)
(Sunday)
142

New York Times
(Sunday)
157

Wall Street Journal (Daily)
9.7

Magazines
18 )
Direct
Mail
Advertisin
Local Daily
Newspaper(s) Local Daily
(Sunday) USA Today (Daiiy) Newspaper(s) (Daity
115 95 76

Wall Street Journal

(Daily) USA Today (Daily)
149 125 28
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95,895 or 27.2% of Adults 18 or older who Listened to KOMV-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 33.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street lournal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

ioosie | R x

Catalogs

® who Listened to KQMV-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to KQMV-M in the
past 7 days

New York Times
(Daily)
LE}

New York Times

(Sunday)
141

Direct Mail
Advertising
{excluding Catalogs)
New York Times 7.7
(Daily+Sunday)
1.7

s)
(Daily+Sunday)
89

: Magazines
Local Daily 74
Wall Street Journal Newspaper(s)
(Daily) (Daity
105 84

Local Daily
Newspaper(s)

(Daity+Sunday)

USA Today (Daily)
95 82

Local Daily
Newspaper(s) (Daily
New York Times 76
(Daily)
79

New York Times
(Daily+Sunday)
9.7

Direct Mail Advertising
{excluding Catalogs)
75

Wall Street Journal
(Dsily)
97

New York Times
(Sunday)
115

Magazines
18

Catalogs
35
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Avg. Week Ad-Supported f\ﬂfrint Media (Persons & % Reach): Adults 18 or older Asv"g.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

Mew York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
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SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older| M

the past 7 days

who Listened to KQMV-FM in SEATTLE-TACOMA
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24,979 or 20.7% of Adults 18 or older who Listened to KOMV-FM M-F 6a-10a in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 30.6%
 of all time spent daily with All forms of Print Media.
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L
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Avg. Hours+Minutes/day with All
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Mew York Times (Sunday)
New York Times (Daily)

Wall Street Journal (Daily)

P T
setsarwmanewssres IR Comn -
Magazlnes m- %%ﬁ M::‘;ﬁ":gm‘z:l‘” ¥ SEATTLE-TACOMA m

= who Listened to KQMV-FM M-F 6a-10a in the past 7 days W SEATTLE-TACOMA
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New York Times Times New York Times
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1.7 9.1 75 .5 . 15
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e New York Times 756
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warm

106.9

157,069 or 34.3% of Adults 18 or older who Listened to KRWM-FM in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 28.8% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults is or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

Mew York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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the past 7 days
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7s
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lew York Times 7.6
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New York Times
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15 9.7 78 35
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Magazines
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HUBBARD
RADIO

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,560,335 40.9%
1,403,276 36.8%

1,057,403 27.7%

779,474 20.4% |

520,982

Local AM/FM Radio

521,555

Podcasts

507,786 13.3%

Cable TV Networks geerdrcn T
Audio Streaming Services 379,079 S
Billboards 315,332 o
m P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to KPNW-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,560,335 40.9%
1,403,276 36.8%
1,057,403 27.7%

779,474 20.4%

Local Broadcast TV gty o
Cable TV Networks 395,678
Video Streaming Services 520.982
Audio Streaming Services 376,079
Local AM/FM Radio S5 555
Newspapers 365,862 =
Billboards 315,332 8.3%
m P18+ who Listened to KPNW-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P18+ who Listened to KQMV-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1.560.335 40.9%
1,403,276 36.8%
1,057,403 27.7%

779,474 20.4%

520,982

=
~

Podcasts 507.786
Local AM/FM Radio 521.555 T
Audio Streaming Services el i
Billboards 315,332 B
Newspapers o ~ 97%
m P18+ who Listened to KQMV-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions”

P18+ who Listened to KQMV-FM (Mon-Fri6am-10am) in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites
Soclal Media
Direct Mail 1,057,;103 27.7% -
Broadcast, Cable, & Sat TV
Video Streaming Services
Local Broadcast TV

——————————————————————————————————————————————————————

Audio Streaming Services

Podcasts

Billboards
Cable TV Networks SEATTLE-TACOMA

Newspapers gryrs 9.7%

= P18+ who Listened to KQMV-FM (Mon-Fri 6am-10am) in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

SEATTLE-TACOMA Metro  ScarboroughR22025:Sep24-Jul25 Qualintab: 106 ®*  Share of Ever ything
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Radio Stations: KQMV-FM M-F 6A-10A



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to KRWM-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,560,335 40.9%
1,403,276 36.8%

1,057,403

779,474 20.4%

Local AM/FM Radio

52 1,555 13.7%

Podcasts

Video Streaming Services
Cable TV Networks
Newspapers

Local Broadcast TV

Audio Streaming Services

Billboards

395 878 10. 4%
SEATTLE-TACOMA
379,079 9.9%

= P18+ who Listened to KRWM-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ SEATI'LE TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

SEATTLE-TACOMA Metro  ScarboroughR22025:Sep24-Jul25 Qualintab: 478 ®*  Share of Everything
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Radio Stations: KRWM-FM



